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Not all social media sites are created equal. Each site requires resources to
use well. Your biggest goal should be to efficiently target and influence
dental-care decision makers. The following sites either make the cut, or not:  
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Facebook scores high and is
ideal for connecting locally

TikTok doesn't cater to the
decision makers yet

Instagram wins because it
easily links with Facebook

Twitter isn't the place people
engage with brands yet

Snapchat scores lowest with
its very young audience 

YouTube scores high, but
requires a big investment

LinkedIn is better to connect
with a network than advertise

Grow your dental practice with our social media ads.  Click below to learn more:

www.smartmouth.media
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